
QAZANA: THE CROSSOVER REVOLUTION CONTINUES

By introducing an alternative to the traditional family hatchback theme, the Nissan Qashqai revolutionised one of the most conservative sectors of the market. That success has now inspired Nissan to see how it can reshape the small five-door of the future.

 “Qazana is a concept car and was created specifically for the Geneva Motor Show… but it should not be dismissed as a just a design study. It gives a clear direction of how a future small car from Nissan could look.”

Alfonso Albaisa, Vice President, Nissan Design Europe

At a glance

· Crossover concept reinvents small five-door 

· Inspired by motorbikes and beach buggies

· Compact design – sporty, yet rugged

· Designed in Europe
Cars have been dull for too long. Mainstream machines might perform perfectly from A to B… but sometimes drivers want to take the non-conformist route... 

Fortunately Nissan has the answer. Inspired by a simple desire to have fun behind the wheel, Qazana shows that mind-numbing motoring could be a thing of the past.

Officially it’s a showcar, a study into how a small car of the future could look. But with the announcement that a small crossover – a baby brother to Qashqai – will be built at the company’s Sunderland factory in the UK, Qazana’s significance should not be underestimated.

“The Qazana concept is an intelligent, all-wheel drive crossover which is masculine, agile, lean, and designed for the tough city streets. Our team at Nissan Design Europe in London realized this image with the motif of a modern day beach buggy and four-seat motor-bike,”  Atsushi Maeda, Studio Chief Designer, Nissan Design Europe. 

According to Matt Weaver, project lead designer at NDE, Qazana was designed to be sophisticated but fun. “It’s a hugely optimistic car, which is no bad thing in these difficult times. Had it been created in the 1960s, it would have counted camper vans, bikes and buggies as its rivals. Infused with that same spirit, there’s nothing quite like it available today.”

Challenges tradition

In the same way that Nissan re-wrote the rule-book when it introduced Qashqai two years ago, so Qazana is ready to do it again. By approaching the small car market from a totally different direction, Qazana invigorates, stimulates and rejuvenates the traditional town runabout.

Compact dimensions

Compact overall dimensions (4060mm in length,1570mm tall, 1780 wide and a wheelbase of 2530mm) mean Qazana would be ideally suited to the urban environment. Yet its advanced specification and energetic styling suggest an ability that goes far beyond the city walls.

By mixing SUV and sports car styling cues, NDE’s design team has created a highly individual Crossover quite unlike anything else on the road. The tall stance, truncated rear styling and short front and rear overhangs underscore its feeling of robustness and strength, but the low roof line, assertive side window graphic and broad shoulders hint at a sporting ability absent in traditional all-wheel drives.

At the same time, rounded elements – notably the wheel arches and bonnet – evoke a friendly ambiance and provide a link with existing Nissan Crossovers. Indeed, Qazana has the signature Crossover design detail in the rising window line at the rear, also found on Murano and Qashqai. 

Says Weaver: “Qazana follows in Qashqai’s wheel tracks by challenging convention. Externally Qazana adds a number of existing Nissan design cues – including a variation on ‘boomerang’ rear light theme from 370Z – to a highly distinctive shape that’s unlike anything else in the company’s current design portfolio.” 

Crossover styling

The profile is dominated by the prominent wheel arches and by the body’s high waistline, which combine to give an impression of strength and which contrast vividly with the slim side windows. Echoing a style first seen on Mixim, Nissan’s high performance electric coupé concept shown at the 2007 Frankfurt Show, the glasshouse resembles a crash helmet visor.

Although it appears at first glance to be a two-door coupé, Qazana has a further pair of rear-hinged half doors to ease access to the rear compartment. All the doors are electrically operated and for safety reasons the rear pair can only be activated once the fronts have been opened. With no conventional B-pillar, access to the interior couldn’t be easier.

One notable feature of the roof-line is the virtually straight cant rail above the doors which adds further to the strength of the profile. The roof itself has a pair of thin glass inserts running the full length of the roof which allow slithers of natural light into the cabin. 

This contrast between sporty performance and all-terrain potential is underlined by the venturi-style skid plate at the rear of the vehicle, Qazana’s extended ground clearance and the soft rubber spats which edge the wheel arches and help to disguise the vehicle’s long suspension travel. The graphite coloured spats contrast vividly with the bold exterior colour, a unique shade called White Titanium, and the strikingly styled 
20 inch black chrome alloy wheels.

Distinctive frontal aspect

The car’s face is dominated by four headlamps. Two lower circular lamps set within the bumper contrast with a pair of daylight running strips mounted high on the wings on either side of the bonnet: the look is of a rally car preparing for a night stage.

While the full width grille, dominated by Nissan’s centrally mounted badge, is an interpretation of current Nissan styling, its construction is not. A one-piece acrylic moulding, no cooling air can pass through the grille. Instead, the lower portion of the bumper, finished in a contrasting graphite colour, is dominated by a number of large holes for air to reach the radiator. See through acrylic mouldings are also used for the door mirrors

The interior has been designed as an extension of the exterior thanks to a clever interplay between hard and soft materials. Rather than being completely enveloped in leather for example, elements of the lightweight carbon fibre seat structure are on permanent view, appearing to have ‘broken through’ the covering. The centre portion of the backrests features a mesh material, allowing fresh air to circulate around the occupants.

Like the seats, the metal sections of the centre console seem to have forced their way through the leather covering while the internal door-frame is part exposed so that the door pull appears to be hewn from solid metal.

Motorcycle inspired interior

Adding further to the mechanical feel of the interior, the shape of the centre console and armrest has been inspired by the fuel tank and seat of a sports motocycle. Paul Ray, senior interior designer at NDE, is a keen rider. “I enjoy the sensation of being at one with my bike and wanted to capture that feeling in Qazana,” he says.

“The way the structure appears through the fabric of the interior also reflects motorcycle design and construction.”

Accentuating the practical side of the car, Qazana has ‘floating’ seats centrally mounted over a one-piece rubberised floor covering, creating an openness in the cockpit. Grooves cut in the flooring are replicated on the seats themselves.

The dashboard is dominated by a centrally mounted screen. As well as doubling as a navigation display, it will deliver vital information relating to Nissan’s next generation fully electronic ALL MODE four-wheel drive with torque vectoring system and other advanced technical processes found on board, including integrated communications systems. Using an intuitive touch-screen interface, the driver will be able to adjust the air-conditioning and other key vehicle settings.

Alfonso Albaisa, Vice President, Nissan Design Europe, says: “When it comes to design, Nissan has developed a reputation for constantly delivering something different. The global success of Qashqai has proven that the car buying public is fed up with the conventional… but we are not prepared to sit on our laurels. Qazana might seem a radical solution but important elements of the concept do point to a future Nissan production vehicle.
“Watch this space!”

NV200: THE EXPANDING FAMILY

Nissan’s spacious yet compact new small, light van – NV200 – is more than a mere cargo carrier. Two passenger models are also available, offering practical and affordable transport for upto seven. The family-oriented passenger car version makes its world premiere at the Geneva Motor Show.

“Larger families demand space, practicality and comfort from their car. But in the current economic climate, the need for that car to be as affordable as possible has never been greater. NV200 offers the largest cabin in its class with plenty of luggage space even when all seven seats are in use.”

Simon Thomas, Nissan’s European Senior Vice President for Sales and Marketing
At a glance

· Seven seat people carrier
· Practical and functional

· Innovative engineering solutions provide…

· …class leading interior space

· Sliding side doors for ease of entry
· Economical petrol and diesel engines

· Low cost of ownership
· One of three vehicles based on new NV200 van
· Global model for multiple regions
Designed from the outset as both a commercial and a passenger vehicle, the Nissan NV200 brings new levels of space, comfort and practicality to the small van market, both in Europe and other global markets.
NV200 will be available in three different versions: a van with the largest load space in its class and two seven seat variants – the functional Combi version for loads and passengers, and the more plush passenger car version. 

Designed and built in Japan but with a key contribution from Europe, NV200 uses innovative packaging ideas to create the largest and most practical cargo area in its class. Although a little under 4.4m in overall length, the van version of the NV200 has a load bay that’s more than 2m long (2040mm). This can even be stretched to 2.8m when the front passenger seat is folded flat, allowing items such as ladders to be carried with ease.

Maximised cargo area

With front-wheel drive and the adoption of a highly compact rear suspension system, the width between the rear wheel arches has been maximised while at 520mm from ground level, the floor itself is the lowest in the class to ease loading. As a result NV200 can house two standard Euro pallets in the cargo area at a time

.At 1.84m high NV200 is no taller than its rivals, but the low floor helps boost the cargo volume to 4.1m3 or around 25 per cent more than the opposition. Maximum payload is 771kg.

And although it’s narrower overall than the competition (1.7m as against 1.8m) careful design has ensured that while there’s no penalty inside the cabin – shoulder width is on a par with the rivals – there is a benefit in the urban environment where NV200 can be threaded through narrow gaps with ease.

Spacious interior

A large cargo area is a vital attribute for a van, of course, but the generous interior dimensions of NV200 also translate into ample passenger space in the Combi and the family version.

Both models share the same basic layout though the family has more luxurious features including chromed coloured elements to the instrument panel and door handles, different seat coverings, fabric rather than painted metal on the wheel arches and fully trimmed interior panels in the rear.

Unusually for the class, both are available with seven seats in three rows as standard: seating for three in the middle row and for two in the rear. Every seat can be reclined for greater comfort and all seven have three point seat belts.

Such is the space available that leg- and knee-room in the passenger compartment is best in class, while even with all seven seats in use there is still ample room in the luggage area for two large suitcases… something seven seat MPVs cannot achieve. With the two rear seats folded away, the luggage area can carry five such suitcases.

Adaptable interior 

Unlike some other manufacturers that fit removable seats – which are invariably heavy to lift and need to be stored elsewhere when not in use – the seats in NV200 stay with the vehicle at all times. The middle row backrest has a 60/40 split to increase versatility and the entire assembly tumbles forward to fold flat against the front seats, while the rear pair fold individually to either side of the load area. 

With all the passenger seats folded, the load area is large enough to carry three mountain bikes. And while traditional MPVs can also carry three bikes, there’s no need to remove the front wheels when stowing them in NV200.

In most other respects NV200, the Combi and family versions are identical vehicles. Externally, NV200 marries styling cues from existing Nissan passenger and commercial vehicles and then adds a twist of its own.

But NV200 adds its own styling elements such as the dramatic upswept swage line framing the window and is complemented by a matching styling crease on the twin sliding side doors. NV200 also has its own stylish light assemblies with a one-piece upswept assembly at the front and distinctive rounded taillights at the rear.

Throughout the creation of NV200, attention has been paid to ensuring the highest levels of quality with shut lines and panel gaps in line with the expectations of passenger car buyers.

The van version has steel wheels and black painted front and rear bumpers while both passenger versions are available with body coloured bumpers and wheel trims. Alloy wheels are optionally available on the full range, while the family version also has body coloured door handles and wing mirrors and a chromed grille.

While the van optionally is available with a side window it, differs from the passenger versions at the rear where it has twin side hinged “French” doors. Both seven-seaters have a fully glazed top hinged tailgate – though the Combi will be available with French doors -  while the windows on both side doors have a sliding section for extra ventilation.

Road car platform

Built on a modified version of Nissan’s B Platform, which also underpins Note and Micra, NV200 has fully independent strut type front suspension mounted on a separate subframe and a compact and lightweight yet robust wide leaf spring rear axle. With anti-roll bars front and rear and ripple control shock absorber at the front, the driving experience is more car than van-like. NV200 enjoys excellent straight-line stability and a comfortable ride.

Performance comes from a choice of two engines, one petrol and one diesel.

The petrol version will be powered by Nissan’s renowned all aluminium 1.6-litre HR16 engine, as found in Micra, Note and Qashqai. Displacing 1,598cc, the 16-valve unit develops 79kW (108PS) and 153Nm of torque and is mated to a five-speed manual transmission.
The diesel, also found on Note and Micra, is Alliance partner Renault’s acclaimed 8-valve 1.5 dCi (K9K) engine 1,461cc engine. Developing 200 Nm of torque and 63kW (86PS), it offers an ideal blend of performance, refinement and fuel economy. Power is transmitted through a five-speed gearbox.

Strong body structure

The on-the-road experience is heightened by the commanding driving position and by the rigid body structure which is designed to prevent twist and deformation yet still be as light as possible. Wind noise, performance and economy are also enhanced by NV200’s CD figure, which is one of the lowest in its class.

To create more space in the cockpit, the gearlever extends not from the floor but from the two-tone wrap around centre console. Above the gearlever, the centre section houses the heating and ventilation controls and the double DIN radio slot. Heating and ventilation extends to all three rows of seats. While rearmost passengers are optionally provided with their own independent heater fan control.

Well equipped

Ahead of the driver is just a single instrument – the speedometer – though a digital tachometer is included as one element of a comprehensive on-board display within the panel. This provides an array of vital information including clock, drive computer, trip and odometers and a shift up display designed to promote economical driving. The computer can be programmed to show service intervals, speed limit warnings and even tyre rotation advice

The display also doubles as a screen for the optional rear view parking camera, a first for a van in this segment.

NV200’s cabin is full of storage spaces, pockets and cup/bottle holders. There is also a secret storage space large enough to hide camera, mobile phones or vital documents within the upper portion of the glovebox.

Joining the parking camera, other car-like items of standard or optional equipment include features such as Nissan’s Intelligent Key, power windows and ESP. Safety equipment includes anti-lock brakes with brake assist (BA) and electronic brakeforce distribution (EBD) as standard. Driver’s airbags are also standard with side bags available as an option.

Pedestrian safety has also been considered with extra crash absorbing material in the bonnet and the adoption of an energy-absorbing bonnet.

Low cost of ownership

Cost of ownership is projected to be among the lowest in the class thanks in part to the low running costs and high efficiency of the engines and drivetrains and also thanks to the safety structure which helps to minimise crash damage to vulnerable under bonnet parts such as the radiator.

“With its intelligent layout and packaging helping to give it the largest cargo area in its class, NV200 delivers the right combination of functionality and efficiency. That same practicality can be found in both the Combi and passenger version, but with the added benefit of car-like comfort and features”, said Dominique Correze, Vice President, Nissan’s European LCV Business Unit.

Nissan 370Z: More agile, more compact, more enjoyable

New Nissan 370Z continues the bloodline of previous Zs by offering an authentic sports car experience, with enhanced performance and handling thanks to its more compact dimensions and attention to weight-saving. 

“The Z is without doubt the representative Japanese sports car, not just in terms of the volume of cars sold, but beyond that in terms of design, quality and "Z-ness": easy handling, convenience for daily use; qualities that for us are consuming passions.  The new Z expresses Nissan's passion for total driving enjoyment.” Carlos Tavares, Executive Vice President, Nissan Motor Co., Ltd.

At a glance:

· More agile thanks to shorter wheelbase,  wider track and being 32kg lighter

· Power increased to 331 PS thanks to larger VQ engine

· Seven-speed paddle-shift automatic gearbox now available

· New Synchro Rev Control on manual gearbox matches revs for smooth and fast shifts

· European deliveries begin in July.

In the first full redesign of the iconic Nissan Z since its re-introduction in 2003, the new 370Z now sports a shorter wheelbase, greater use of lightweight body materials resulting in a weight reduction, updated engine with more horsepower and a new 7-speed automatic transmission with paddle shifters, as well as the world’s first synchronized down/up shift rev control system for the manual transmission.
But to get the full measure of the new model, now designated the Nissan 370Z, one need look no farther than the subtle upswept line of the new rear quarter window.  

The new 370Z continues the philosophy of the 350Z, offering accessible performance, true sportscar handling and athletic, agile design.

“The fresh character of the Nissan 370Z is immediately apparent in the crisp new exterior design, which is sportier yet still immensely identifiable as a Z,” said Pierre Loing, Nissan’s European Vice President for Product Planning.  “The new 370Z builds on the best features of both the first and last generations Z–cars – respectful but not retro, simple yet sophisticated, and unmistakeably Z.”

The new exterior: more athletic, more muscular, 100% Z.

The 2009 370Z’s dynamic new styling offers dual benefits – a more aggressive appearance and a lighter, tighter structure for enhanced performance.  The new Z’s wheelbase is 100mm shorter than the previous generation Z (2550mm versus 2650mm), accomplished by moving the rear wheels forward in the 2nd generation FM platform, while overall length is reduced by 65mm (4250mm versus 4315mm).  At the same time, the overall width been increased by 30mm and the rear track by 55mm.  

The more compact exterior dimensions and expanded use of lightweight materials help reduce weight by 32kg over the outgoing 350Z, while at the same time the body structure has been extensively reinforced, improving rigidity. 

Along with its new structure and stance, the 370Z has a taut new skin – one that looks completely new, yet completely Z.  The exterior design incorporates intentional Z styling cues, a sleek aerodynamic shape, a “dynamic motion” feel with a dramatic cantilevered roof (with Nissan GT-R styling cues) and a “low visual gravity.”  

The 370Z’s sleek silhouette is defined by its upswept quarter window design that is echoed by the dynamic upward curvature in the lower rocker panel and the sense of the taut sheet metal molding itself around the wheels and frame.  Attention to detail and functionality is evident throughout the exterior design, including the addition of a turn indicator integrated into the Z logo mounted between the front wheel and door.

370Z interior: putting the driver at the heart of the action

The interior design of the new 370Z continues the Z tradition of enhancing driving pleasure, no matter what the road or traffic conditions offer. Additionally, particular attention has been paid to the quality of the material, as well as the fit and finish.  

The traditional two-seat layout is built around a deeply scooped instrument panel with a full-length centre console separating the driver and passenger’s seat.  In the rear is an open luggage area with enhanced storage and accessibility.  

The information layer provides enhanced visibility with easy access to all key data.  The gauges are once again attached to the steering column, so the driver doesn’t have to choose between the perfect steering wheel position and visibility of the gauges. 

Interior packaging is also enhanced from the previous generation, including the removal of the rear strut brace (replaced with less intrusive structural reinforcements) and by adding a new “shelf” area behind the seats, creating an ideal area for storing briefcases.  A retractable cover is standard on the 370Z and locking glove compartment has been added.

Life on board has been improved thanks to the addition of an engine start and stop button, larger diameter dials and thanks to the use of soft touch materials on the instrumental panel, stitching on the centre console , leather and suede on the seats and doors, as well as a black roof lining (depending on grade).

3.7-litre engine: the Z’s heart and soul

As its new moniker suggests, the new 370Z is now powered by a 3.7-litre VQ37VHR engine with VVEL (Variable Valve Event and Lift). Along with its larger displacement, the new engine gives better power delivery all the way to the 7,500 rpm redline, improved low-end power and more high-end torque, creating an entirely new driving experience.  Approximately 35 percent of the engine’s parts are new, versus the previous design. Power is rated at 331PS, while torque is 366Nm. 

The new engine is backed by a choice of two new advanced transmissions, both designed to improve driver performance.  The newly improved close-ratio 6-speed manual gearbox includes the world’s first synchronized down/ up shift rev control system, which allows drivers of any level to execute perfectly smooth gear shifts every time, and significantly quicker than a skilled driver can manage using the traditional “heel and toe” method.  The “Synchro Rev Control” function automatically adjusts engine speed when changing gear to the exact speed of the next gear position, essentially “blipping” the throttle to smooth out any down/up shifts. 

The 370Z’s new 7-speed automatic has automatic and manual modes. It is also equipped with Downshift Rev Matching (DRM), to provide quick, manual-like shifts when operated in manual mode. Thanks to a high level of lock-up, there is the feeling of driving a manual gearbox, with no automatic gear change at high revs, as well as strong engine braking and instant engine responsiveness under acceleration. Drivers can use the standard paddle shifters or the shift lever. 

In automatic mode, the driver can relax and let the gearbox change up, reacting to the driving style to choose the most appropriate shift-mapping. 

The Rev Synchro equipped manual and automatic equipped cars have a digital gear display mounted in the central dials.

“This exciting new Z provides passionate performance at an excellent value – just what was needed then and just what sports car enthusiasts are looking for today,” said Loing.

European deliveries will begin in July 2009.

Nissan Cube Goes Global 

The All-New Third Generation Cube’s Asymmetrical Design and Lounge-Style Interior Provide Unexpected Charm and Witty Functionality 

At a glance:

· New Cube comes to Europe

· Distinctive design creates spacious interior

· Asymmetric body guarantees good rear visibility

· Powered in Europe by 1.5-litre diesel and 1.6-litre petrol engines

· European deliveries start in 2010

In 2002, an all-new second generation Nissan Cube was introduced in the Japanese market.  More spacious inside, more glass outside, with more power and, more importantly, a few more angles and curved surface details added to its compact, slab-sided exterior. Quintessentially Japanese, this new Cube took Tokyo by storm.  A pocket-sized fun-and-function cocktail mixing the charm of Godzilla and the wit of Mothra, buyers were smitten.  

The Nissan Cube soon found an audience outside of Japan – not in person, but through its exposure in fashion and automotive magazines, videos and on the Web. 

Back to today, more than 10 years since its original appearance and the Nissan Cube is ready to go global next year in an all-new, dramatically rethought third generation design that is clever, quirky, witty, fun and uniquely functional.  And still totally square. 
More than just unique geometry, however, the new 2009 Nissan Cube is also conceived as a totally different take on an automobile – a car that doesn’t want to be defined as car.  “Combining unique design with true spaciousness and a warm personality, Cube will have a unique place on the market,” said Simon Thomas, Senior Vice President, Sales and Marketing for Nissan in Europe.  “Cube is a vehicle that people of all ages can fall in love with, even if they’re not normally interested in cars.”

Evocative yet rational

Though its uniquely styled, asymmetrical body makes a standout statement against the backdrop of today’s look-alike mainstream vehicles, Cube presents a range of strong rational arguments for purchase as well.  

 “The new Nissan Cube will be bought by individuals who will see it as an extension of their personality and reflects their individuality,” said Thomas.  “Cube customers are not show-offs, but style-conscious and open-minded.”
A “bulldog in sunglasses”

The all-new 2009 Nissan Cube builds on the existing DNA characterised by its non-traditional design, with an improved stance and an added sense of dynamic movement.  With Cube’s long wheelbase relative to its overall length (a 2530mm wheelbase against a 3980mm overall length) and wide track, the wheels, in effect, are pushed out to each corner – providing exceptional space utilisation and a confident-looking stance that is described as a “bulldog in sunglasses.” 

“The designers, engineers and planners’ effort and passion in creating the next generation Cube was unheard of – perhaps only exceeded in recent memory by that of the Nissan GT-R development team,” explains Pierre Loing, Nissan’s European Vice President for Product Planning.  “They were constantly drawing, cartooning, adding thoughts and ideas, which is how the image of the bulldog emerged and evolved.  This was not a traditional development process.” 

Along with its stance, the “incognito canine” look is aided by the wide headlights and grille treatment, the small but substantial body proportions and the short “tail” section.  In the rear, the bar-type taillights reinforce the wide, anchored feel.  The Cube’s creators also sought to maintain a sense of “pure design,” reducing the number of character lines to give simplicity and freshness to the styling.

Another unique aspect of the Cube’s exterior is the greenhouse.  The A-pillars are positioned far outward and relatively upright, giving a wider range of forward visibility.  The front door windows utilize a “photo frame” design patterned after a personal photo frame, while the asymmetrical wraparound side/rear window creates enhanced rear diagonal visibility for lane changes and reverse parking.  

“This ‘geometric circle shape in the square’ rear window is Cube’s signature,” said Loing. “Though there are D-pillars on both sides of the Cube, the visual effect of the narrower passenger-side pillar is quite remarkable in the overall appearance, a look aided by the asymmetrical back door.” 

Unlike typical top-hinged or clamshell-style utility rear doors, Cube features an easy-access refrigerator-style opening, which makes it possible to open or close it even if parked tight against other cars in parallel parking spaces or when backed in against a wall or other obstacle. 

The 2009 Nissan Cube is available in several eye-catching colours, with evocative names like Witty Military, White Pearl, Sea Turquoise and Bitter Chocolate.
And that’s not all. Customers will be able to personalise their Cube, with designs available for the glass roof and also body stickers.

A “casual lounge” interior

“The centrepiece of the new Cube’s universal appeal is its surprisingly roomy interior that offers room for five in a lounge-like comfort.  It creates a highly changeable space – for interacting with friends.  It’s a space that is highly changeable and adaptable to owners’ evolving lives, with plenty of room for personalisation,” said Loing. 

Cube’s clever, inspired and surprisingly open occupant space was conceived with a “Jacuzzi Curve” layout and “floating meter pod” driver’s area.  It combines “casual lounge”-style passenger seating with a relaxed driving experience.  The interactive interior is anchored by its curve-themed architecture, such as the subtle wavy shaping of the instrument panel, door panels, seat shapes, and the iconic “Water Drop” that can be seen in the cupholders and the climate control design. They are inspired by nature and the calming way that ripples move outward from a drop in water.  

The comfortable Cube seating includes individual driver’s and passenger seats, along with a “lounge sofa” style sliding rear bench seat.

The sliding rear seat can be adjusted to three positions and is positioned higher than the front seats, theatre style, enhancing rear passenger comfort and visibility. 

“The new Cube’s interior leaves room for imagination and personalisation, yet also starts with a solid functional purpose,” explained Loing.

Stress-free driving, room for personalization

Cube’s stress-free driving experience is the result of a number of factors: a tall seating position made possible by the tall body height and an extremely short hood “invisible length” (the area of the hood panel that the driver is unable to see). Additionally, Cube drivers will enjoy good rear visibility for parking and reversing thanks to the asymmetrical design of the body at the rear. The pillar-mounted side opening rear door, giving access to the trunk, is mounted on the driver’s side, giving a clear view of the far corner of the car, ideal for judging reversing manouevres. 
The Cube’s interior also benefits from its large sunroof, giving a light and airy atmosphere. As well as the traditional blind to prevent heat build up on sunny days, there is a shoji shade, inspired by traditional Japanese shades made of rice paper which can be drawn across the sunroof, allowing light to enter but minimising heat build up!

Other interior features include the “floating pod” instrument panel with asymmetrical light blue and white gauges, which are designed to make it easier to distinguish between the speedometer and the tachometer.  The gauge needles “sweep” when the engine is started to add a sense of flair, while the gradation effect gives a natural ambience similar to the glow of the white moon and the blue earth.  
Convenient storage spaces and cup/bottle holders are abundant throughout the Cube interior. There are also detachable multi-hooks for holding bags or hats, which can be moved from place to place – including the instrument panel and rear doors.  

The “shelf expression” concept features two “shelves” located on top centre and passenger side of the instrument panel. The shelves can be personalized with accessory wood-like trim or shag carpeting. Cube’s “Magic Rubber Bands,” another clever Cube accessory item, are colourful rubber straps (red, yellow, orange or silver) that slip into cutouts on the door armrests to secure items such as maps, nametags, photos, towels or small stuffed animals.

“The interior concept is really about the Cube conforming to the users’ needs, rather than the other way around – you can put your favourite items anywhere you want, not where the vehicle tells you to,” said Loing.  “The designers intended every aspect of the Cube interior be delightful as well as functional.”

The Cube interior is offered in two colour environments, Black and Beige.  Both trims come with a quilted suede-like fabric with special “natural wave” stitching designed to provide a combination of relaxation and genuine “driving enjoyment” attitude. 

Petrol and diesel engines for Europe

In Europe, the Cube will be offered with a double engine offer, with both a 106PS DPF-equipped 1.5-litre diesel and a 1.6-litre petrol, producing 110PS. While the diesel engine will be available with a six-speed manual gearbox, the petrol will be offered with five-speed manual and CVT options.
Smart simplicity

 “Distinctive, enjoyable and adaptable, the Nissan Cube will offer an unmatched sense of ‘smart simplicity’.  It builds on a Cube DNA of individuality and non-automotive style, and adds an enhanced level of humanistic charm and clever design,” said Loing.  “We know there will be a community of car-buyers in Europe who will really identify with Cube and will fall for its practicality, as well as its personality.”

Cube will appeal to customers who perhaps aren’t passionate about cars, but are passionate about being individuals. Cube isn’t a fashion statement, it’s a mission statement: I’m serious about enjoying my life.

Deliveries Cube will begin 2010, offering car buyers something unique, distinctive, friendly and fun – a car as a true extension of its owners’ personality.
ACCESSIBLE GREEN URBAN DRIVING FROM NISSAN

Against a backdrop of reduced customer confidence in the global economy and demand for ever lower greenhouse gas emissions, buyers are looking for an inexpensive and fuel-efficient car with a low CO2 output. They need look no further. The new Nissan PIXO, a four-seater producing 103 g/km of CO2, will offer genuinely environmentally-conscious motoring at an accessible price.

 “Motorists all over Europe are seeking a car with excellent fuel economy and low emissions but they believe they shouldn’t have to pay a premium for that. PIXO delivers on all levels. It’s the car to meet the needs of customers who are increasingly economically and environmentally conscious.”

Carlos Tavares, Executive Vice President, Nissan Motor Limited

At a glance

· Five doors, four seats

· 3.56 metres long, 2.36 metres wheelbase

· 1.0-litre three cylinder petrol engine, delivering…

· 68 PS

· 103 g/km CO2
· 4.4 l/100 km (64.2 mpg)

· Manual and auto options

· Full complement of safety equipment

· Built in India for Nissan by Suzuki
· European deliveries begin in June
Overview

With a dramatic slowdown in the economies of all the major global regions, coupled with lower targets for emissions in the future, the arrival of the PIXO underlines Nissan’s commitment to providing affordable, urban transport which is efficient in terms of consumption and emissions. Its arrival on the Nissan range complements the Micra and Note, giving the company a strong, diverse selection of compact, spacious and efficient cars which are well equipped for the reality of modern urban driving. And when it is launched in Europe, the PIXO will wear the newly announced Pure Drive badge, which will help car-buyers to identify the most efficient models in Nissan’s range.

Thanks to exceptional fuel economy and with CO2 emissions that are among the lowest in comparison with its competitors, PIXO makes a strong case for itself. 
And when the price position is taken into account, this combination becomes very compelling. It will compete head-to-head with popular small city-cars but at a price that will bring eco-friendly motoring to an even wider audience given its accessible price. 
But beyond its compact dimensions, low running costs and environmental impact, the Pixo will come to provide its owners with a peace of mind and hassle-free car ownership experience.

The central philosophy of Pixo will be one of ease and convenience. The grade structure will be simple to understand, with clear options, while the ordering process will be as transparent as possible. 

PIXO is a five-door, four-seater with a roomy interior and competitive luggage space thanks to its efficient design and packaging.
It wants for little in terms of standard equipment, either. There are two versions of PIXO available: Visia and Acenta. Power steering, anti-lock brakes and dual front airbags are standard on every model while keyless entry, power front windows, audio CD player, split folding rear seats, side airbags and front fog lamps are standard on Acenta. 
Options include manual air conditioning, electronic stability control and curtain airbags, while a four-speed automatic transmission is also available. And with the Nissan badge on its nose, PIXO benefits from the company’s strong brand image, which is backed by a comprehensive three-year warranty.

But alongside these big car features, PIXO enjoys small car attributes. Thanks to its lively three cylinder 1.0-litre engine and lightweight construction, it produces just 103 g/km CO2 and delivers fuel economy of 4.4 l/100km (64.2 mpg) on the combined cycle. These figures will position PIXO among the most affordable eco-cars in the small city car category. 
“There can be little doubt that our attitudes to the car are changing. It’s clear that in the current climate, customers want an affordable package, which is easy and convenient to live with, as well as low fuel consumption. And they want a car which emits as little as possible. But at the same we are unwilling to sacrifice space, comfort and safety or forgo the trust we have in a brand such as Nissan,” says Pierre Loing, Nissan’s European Vice President of Product Planning.

“With PIXO, there need be no sacrifices. It has many of the attributes of a larger car but with low emissions and excellent economy all at an extremely competitive price.” 

PIXO in detail

The birth of PIXO represents a collaboration with Suzuki Motor Corporation, enabling Nissan to bring PIXO to market as quickly as possible.

Its arrival coincides with an ever-increasing demand for cleaner, greener cars as a result of the volatility of oil prices and, as a result, the global economy. 

Built in state-of-the art facilities in Delhi, India, PIXO is a brand new four-seater competing in the fast growing A-segment. Unlike some of its immediate rivals, however, PIXO is far from a micro car. It has five doors to ease ingress and egress to and from the rear seats but remains sufficiently compact to be agile to be ideal for city driving.

PIXO is 3565 mm long, 1470 mm tall and 1630 mm wide. It has a wheelbase of 2360 mm. It weighs about 855 kg (depending on grade and specification), making it one of the lightest cars in its class, with resulting benefits in performance, fuel consumption and emissions. 

The result offers ample interior space for four adults and their luggage. With the rear seats in place, load space is 129 litres (VDA).

Design

The PIXO’s unique design elements include the front end styling, which features the Nissan family double-deck six slot grille either side of a centre U-shaped section housing the Nissan roundel. Either side of that is a pair of bold headlamps. 

Following the lead set by Micra and NOTE, the top of the tall triangular-shaped headlamps are slightly raised so they can be easily seen from the driving seat to help the driver ‘place’ the car when parking. The light assemblies sit above a full width bumper bar, coloured black in contrast with the body colour. The bumper itself is located within a deep front spoiler incorporating an air intake.

Giving PIXO a visual dynamic edge, the beltline gently rises towards the rear of the car, where it wraps around the upswept rear side window. This is further accentuated by the lower swage line which links the extended wheel arches, underlining the car’s wide footprint and long wheelbase.

The PIXO also has a distinctive downward sweep of the roofline towards the rear of the vehicle from its highest point just ahead of the B-Pillar. The large greenhouse helps outward visibility and ensures an airy interior.

At the rear, similar treatment to the front end sees a wide black-coloured bumper bar stretching the full width of the vehicle to give protection from bumps and scrapes. As with the front, one of the most striking styling features is the bold treatment of the light assemblies, helping to give PIXO a distinctive character. The entire bumper and lower valence section is unique to the Nissan version of the car.

The exterior story is completed by the split-spoke styling of the wheel covers on the standard 14 inch wheels, which are designed to make the wheels look like alloys… alloy wheels are available as an option, however.

Interior

With its roomy interior, PIXO is spacious, practical and comfortable. The instrument panel is comparatively simple in its layout, the two-tone grey/black treatment and modern styling match the air of sophistication of the car. 

A single dial faces the driver and incorporates an easy-to-read conventional circular speedometer with digital read-outs for fuel level plus overall and trip mileages. The dashboard also incorporates a centre stack with integrated single DIN audio system and heating and ventilation (HVAC) controls. Fresh air vents can be found in the centre of the dash with two further vents at either end. When fitted, the air conditioning system comes with a pollen filter.

There’s ample storage space, with an upper box ahead of the front seat passenger and a box and cup holder in the centre of the console ahead of the gear lever. There is a further practical cubbyhole – this time illuminated – in the middle of the stack above the HVAC controls. 

Great attention has been paid to ensuring passenger comfort. The fabric-covered seats are wider than usually to be found in this class of car, and benefit from thicker seat cushions. The front seats have long slide bars making them easier to adjust and are covered with a subtle contrasting stripe pattern for their centre sections.

Grades and equipment

There will be two versions of PIXO available when sales start in the second quarter of 2009: Visia and Acenta. The entry grade Visia, includes power steering, anti-lock brakes, driver and passenger airbags, ISOFIX child seat fixings and a rear wiper. Other standard features include a rear parcel shelf, tilt adjustable steering column and no fewer than four cup holders – two in the front and two in the rear.

Move up to Acenta grade and standard equipment also encompasses keyless entry with power locking, an MP3 compatible CD player, electric front windows, split folding rear seats, front fog lamps, and body coloured door handles and mirrors. The safety story is enhanced further by the inclusion of side airbags as standard.

Principal options include electronic stability control (ESP), manual air conditioning, curtain airbags, alloy wheels and metallic or pearlescent paint.

Drivetrain

There is just one engine option available for PIXO. It’s powered by a compact 1.0-litre three-cylinder all-alloy 12-valve petrol unit developing 68 PS (50 kW) at 6,000rpm and 90 Nm at 3,400rpm.

More significant, however, are the exceptionally low fuel consumption and emissions figures. The five-speed manual version uses 4.4 l/100km (64.2mpg)  on the combined cycle, 3.8 l/100km (74.3mpg) on the extra urban cycle and only 5.5 l/100km (51.3mpg) on the urban cycle. CO2 emissions are just 103 g/km.

Unusually in this class, PIXO is also available with a full four-speed automatic, reinforcing its suitability as a town car that’s perfectly capable of longer journeys when needed.

Chassis layout is a combination of tried and trusted components that provide stable handling with good ride comfort characteristics, especially when linked with a long wheelbase and 14 inch wheels. The front suspension uses a MacPherson struts while at the rear, a three link isolated trailing link arrangement can be found. 

Power assisted rack and pinion steering is standard, while the braking system has front discs and rear drums with the latest anti-lock software. Electronic stability control (ESP) is an option.

Market
More than half of the cars sold in the segment produce between 60-70 PS. PIXO develops 68 PS, right in the heartland of the sector. And while the vast majority of the sales are of cars with manual transmission, that is more down to the lack of availability of an automatic than a lack of demand. With the option of a ‘real’ torque converter automatic, PIXO is perfectly placed to dominate a potentially lucrative niche within the sector. At launch, PIXO is expected to be among Europe’s most affordable automatic cars.

More importantly, however, are PIXO’s low CO2 emissions. At just 103 g/km, PIXO is currently among the most efficient petrol-powered cars in the segment, 

“PIXO makes a strong environmental statement but also represents an affordable, city car. It will play a key role as part of a wider Nissan strategy to offer a broad selection of cars which are fuel efficient and low emitters. PIXO really is a car for the current climate” says Simon Thomas, Nissan’s Senior Vice President for European Sales and Marketing.

NISSAN GT-R: THE SUPERCAR FOR ANYONE, ANYTIME, ANYWHERE

The Nissan GT-R is a multi-dimensional performance machine that lives up to the concept of “the ultimate supercar that can be driven by anyone, anytime, anywhere” yet it also achieved a lap time of 7:29 around the famed Nürburgring Nordschleife, one of the fastest times achieved by a production-spec vehicle to date. 

 “The new GT-R is an extraordinary car, a technological flagship for this company that demonstrates our passion for cars. It is designed for optimal high-speed performance in all road conditions. No car combines such speed, ease of driving, ability to excel in all road conditions, such exhilaration, value-for-money and distinctive style. As with its predecessors that have worn the famous GT-R badge, it is a technological wonder car, with an extraordinary breadth of ability. That’s why we say it’s for anyone, anywhere, at anytime.” 

Carlos Tavares, Executive Vice President, Nissan Motor Co., Ltd.

At a glance

· Updated 3.8-litre twin turbo V6 engine producing 485 PS/357 kW and 588 Nm
· Six-speed paddle shift dual-clutch gearbox with full automatic function

· An independent transaxle and advanced four-wheel drive system 

· Aerodynamic body of just 0.27 Cd – plus downforce front and rear

· Body using lightweight steel, carbonfibre and die-cast aluminium construction

· Brembo drilled ventilated disc brakes 

· Manually adjustable dampers, gear shift and stability control 

· Multi-functional instrument display, designed by Polyphony, the creators of Gran Turismo, the iconic racing game 

· European pre-orders currently exceed 2500 units
The GT-R is built on an all-new Premium Midship platform. This platform enables the use of a world’s first independent rear transaxle ATTESA E-TS all-wheel drive system, which optimises weight distribution and handling capability. 
Under the bonnet, the GT-R features a hand-built VR series 3.8-litre twin turbo V6 producing 485 PS (357 kW) at 6,400 rpm and 588 Nm of torque between 3,200 and 5,200 rpm. The VR38DETT is backed by a paddle-shifted GR6 sequential 6-speed dual clutch rear transaxle, which can be driver selected to shift in a split-second. The sequential-shifting transaxle features separate wet clutches for the odd (1,3,5) and even (2,4,6) gears and pre-selects the next highest and next lowest gear for immediate shifts. It also features Hill Start Assist for easy starts on uphill inclines.

The GT-R is available in three trim levels, GT-R, GT-R Premium Edition and GT-R Black Edition. All grades feature the 485PS V6 twin-turbo engine, dual clutch transaxle gearbox, advanced all-wheel drive system, adjustable suspension, run-flat tyres and touch-screen multi-function meter. The Premium Edition features an 11-speaker Bose® audio system, rain-sensing wipers, auto-dim rear-view mirror and automatic headlamps, while the Black Edition also comes with Black finish wheels, exclusive Super Black exterior paint and black and red leather trim.

Exterior design

“It is clearly not an Italian, German or American car – it is unmistakably Japanese. It is very mechanical - almost like an animated robot – has big shoulders and looks strong and muscular. We didn’t want a nice elegant shape – we wanted an original shape. Some people who buy this car will also have a Ferrari and a Porsche. This car must be different from all others. I see it as a car influenced not by feminine beauty, like Italian cars, but by masculine beauty – it is strong, well toned, well muscled,’ says Shiro Nakamura, Senior Vice President, & Chief Creative Officer, Design and Brand Management, Nissan Motor Co., Ltd. 

The Nissan GT-R is a muscular, distinctive looking car. Chunky, edgy, wide shouldered, ground-hugging and flat-sided, it is also one of the most aerodynamic cars in the world (Cd 0.27) as well as being one of the most distinctive. 

The car also continues the proud GT-R design lineage. The four round tail lamps mirrored in the four chunky round exhausts directly below are specific styling cues, borrowed from great Nissans of the past, include the edgy boxy shape of the PGC10 GT-R of 1969, the four round tail lamps of the KPGC110 GT-R of 1973 and the long thin slit grille opening of the R34 GT-R of 1999.

Interior 
Like the exterior, the GT-R’s interior is stylish but highly functional. The cabin is unique, sharing no major components or design features with any other Nissan model. 

Instruments are large, clear and simple, all directly in front of the driver for maximum legibility. The circular analogue instruments are ringed in chunky bezels and there is a tachometer in pride of place, red-lined at 7000rpm. Within the tachometer is an easy-to-see gearshift position display.

The design of the multi-function display was done in conjunction with Polyphony Digital Inc, designer of the Gran Turismo video game series for Sony PlayStation. 

In the centre of the dashboard, below the multi-function display, is a cluster angled towards the driver.  It contains switches for the air conditioning, audio and set-up switches. The centre console, which sweeps through the middle of the cabin, contains the red start button, gear selector and parking brake.  

Seats are especially designed for the Nissan GT-R. They’re heavily side bolstered for maximum lateral support and comfort. To relax the lower legs during longer drives, the front edge of the seat is unusually flat. The seat has leather and suede inserts and comes in three colour schemes: black, grey or black with red highlight.

Like many high-performance four-seat coupes, the rear seats are more ‘occasional’ seats than full-size chairs, intended for children or for carrying bags, jackets and other goods. 

The trunk is large (VDA: 315L), easily big enough for two sets of golf bags. 

Engine

Nissan’s VR38DETT is a brand new engine specially developed for the Nissan GT-R. The 3.8-litre unit uses twin IHI turbochargers. Its maximum power is 485 PS (357 kW) at 6400rpm. This makes the Nissan GT-R one of the world’s most powerful road cars and the most powerful production car ever built by Nissan. 

“More important than the absolute power, is the manner in which it is delivered,” says chief vehicle engineer Kazutoshi Mizuno. “The engine’s very tractable and that means it’s very easy to drive, a key quality of the Nissan GT-R.” Maximum torque of 588 Nm is delivered seamlessly from 3200-5200rpm.

The engine’s efficiency is partly due to the innovative plasma-coated bores, which improve cooling, boosting fuel efficiency and power. The plasma sprayed cylinder liner bores are just 0.15mm thick, compared with conventional cast iron liners of 2.6mm. Not only are they much better at dissipating heat, improving efficiency, they’re also lighter – saving about 3 kg in a V6 engine. 

The fully symmetrical intake and exhaust systems increase air intake and reduce exhaust resistance, producing a smooth and fast gas flow. The twin IHI turbochargers are highly responsive. 

Emissions are improved by a secondary air system, featuring an air pump, which promotes faster catalyst reaction, better to cleanse the exhaust.  In terms of Co2, the engine is rated at 298g/km, an impressive figure considering its performance.
The engines, like the transmissions, are all hand made. One craftsman hand-assembles the entire engine. The dedicated engine builders work in a special Nissan GT-R ‘clean room’ area of Nissan’s Yokohama plant.

Transmission

The Nissan GT-R uses a GR6-type transmission, exclusively developed for the car. The paddle shift six-speed twin clutch gearbox is highly efficient – there is minimum power loss so response and fuel economy is improved. 

In M setting (for manual transmission mode), the paddle shift gives exceedingly quick changes. Such quick gear changing maintains the turbo boost, so acceleration is seamless. 

The twin clutches make a significant contribution to shift speed. There are separate clutches for the odd (1,3,5) and even (2,4,6) gears. When the car is running in an odd number gear, the adjacent even numbered gears are pre-selected and are ready to make the shift immediately in the sequential-shifting gearbox. When downshifting, a synchronized rev control ‘blips’ the throttle precisely to synchronize engine speed for extra-fast downshifts. Borg-Warner triple cone synchronizers are used.

When R mode – the sportiest setting – is chosen on the set-up switch, a computerized control predicts the driver’s next gear change, based on throttle opening, vehicle speed, braking and other information. The gear changes are carried out even more rapidly in R mode.

The Nissan GT-R offers both quick gear shift speeds and full automatic transmission. In A (for automatic transmission) range, the car changes gear automatically, in the most fuel efficient manner. Higher gears are used whenever possible, benefiting from the car’s massive 588 Nm of torque, and its long and flat torque curve.

The E-TS electronic traction control and rear final drive with limited-slip differential (for better power delivery) are both integrated into the surprisingly compact and light rear transaxle. By placing the input/output shafts diagonally, the transmission is flat and the car’s centre of gravity can be lowered. 

Suspension

The Nissan GT-R has an advanced suspension set-up offering excellent straight-line stability, even over 300 km/h (186 mph), plus top-class handling and braking in all situations – from urban commutes, to snowy and slushy roads, to the racetrack. The suspension is designed around the new ‘Premium Mid-ship’ package, and takes advantage of the perfect load balance of all four wheels. 

A set-up switch allows the driver to access three different suspension modes: R (high performance), Sports (the normal setting) and Comfort (for city driving to absorb road bumps). The set-up switch electronically changes the settings on the Bilstein DampTronic dampers, specially developed for the Nissan GT-R.  

In R mode, the Bilsteins ensure flat, hard cornering for high-speed and maximum feedback. In the other two modes – Sport and Comfort – the dampers are electronically controlled to produce the best possible handling/ride balance (depending on which setting is chosen). Special sensors measure eleven vehicle elements including vehicle speed, lateral acceleration speed, steering angle speed, demand torque, estimate torque, engine rpm, brake oil pressure, normal acceleration (front axle and rear axle), ABS anti-lock braking behaviour and vehicle stop information.

Four-wheel drive

The new Nissan GT-R uses a super-advanced four-wheel drive system (ATTESA E-TS), which distributes power optimally to the front wheels when and if necessary. Though naturally rear-drive biased, up to 50 percent of torque can be fed forwards improving traction in difficult conditions – such as rain, frost, ice or snow. Front drive is also utilised to improve cornering performance on tarmac, improving traction and stability.

Computerised control automatically alters the front/rear torque split from zero torque at the front wheels, to 50 percent of total torque. The control is varied continuously, as various sensors on the car measure speed; lateral and transverse acceleration, steering angles, tyre slip and other road surface and yaw rate. 

The GT-R also features a yaw-rate feedback sensor which measures the difference between the target yaw rate calculated from the steering angle, the actual yaw rate detected by the yaw-rate sensor and G sensor. Front and rear torque is automatically corrected accordingly. 

The four-wheel drive system includes a Vehicle Dynamic Control (VDC-R), the GT-R’s electronic stability control system. This continually monitors the vehicle’s behaviour. If off balance behaviour is detected – such as sliding or skidding – torque to the wheels will be altered to help stabilise the car. Electronic traction control is also fitted to rear mechanical limited-slip differentials, preventing wheelspin and improving grip.  

Brakes

The Nissan GT-R has huge front and rear Brembo fully ventilated drilled steel disc brakes (φ380mm). They give superb pedal feel as well as immense stopping power.

The full floating discs stabilise braking while also preventing heat distortion. The inner parts of the rotors have diamond-shaped ventilated ribs, to ease cooling, while the rotors are also cross drilled to run as cool as possible. 

Brembo monoblock six-piston calipers are used at the front and four-pistons at the rear. To generate strong braking force and prevent caliper distortion, racing-style three bolt structures are used.

Tyres

As befits a very special car, so the tyres for the GT-R are unique, specially developed for Nissan’s flagship. The tyres offer an extraordinary combination of high-speed balance, high-grip cornering on the world’s most testing racing circuits, great traction in the rain plus pliant comfort in the city. The tyres’ run-flat structures allow for 80 km (50 miles) of driving at 80 km/h (50 mph) following a loss of tyre pressure – an amazing achievement.

Specially developed by Bridgestone and Dunlop, the tyres have very stiff treads, essential for high-speed driving. They are also excellent at dissipating water, important for a car designed to perform equally well on smooth racing circuits or winter country roads. 

Normally, run-flat tyres have very hard sidewalls, essential for maintaining tire shape after a puncture. The GT-R’s tyres have unusually pliant sidewalls, improving steering, agility and ride comfort. They are filled with nitrogen rather than conventional air, which prevent pressure change during high speed driving.  

The tyres are 255/40ZRF20 front and larger 285/35ZRF20 rear. The 20-inch alloy wheel rims have special knurling better to secure the tires during especially hard acceleration or braking.

Body

The GT-R was engineered to offer superb high-speed stability, excellent ride comfort for a performance car and top levels of safety. Its body is a mix of lightweight and advanced steels, carbonfibre and diecast aluminium for the key structural components. 

Carbonfibre is used in the front end of the body structure, including the radiator support and the front of the engine bay. The advanced lightweight material gives great strength, especially in any front-end impact. Carbonfibre is also used for the rear aerodynamic diffuser undertray. Special glassfibre is used for the engine undertray, and helps give the GT-R a virtually flat bottom, further improving aerodynamics (Cd is an excellent 0.27 and that’s matched to good downforce, crucial on a high-performance car). 

Light and very strong diecast aluminium is used for the front　suspension strut housings, and the rigid cross brace members for both front and rear suspension further to improve rigidity. The door inners are also made from diecast aluminium, giving superb side impact safety protection. 

Multi-function meter

To allow the driver to get maximum enjoyment from the new Nissan GT-R, Nissan is offering more mechanical and driving information than ever before.  The new multi-function meter, developed in conjunction with Polyphony Digital Inc, designer of the Gran-Turismo series for Sony PlayStation and Xanavi Informatics Corp, is sited in the central part of the dashboard. It serves up a wealth of useful information, including:

· Mechanical information – including engine water temperature, oil temperature, oil pressure, transmission oil temperature, transmission oil pressure, turbocharger boost and front/rear torque split. 

· Driving information – including accelerator opening, brake pedal pressure, steering angle and g-force both longitudinally and transversely.

· An optimal gearshift map is shown for fuel efficiency. It shows best gearshift points using easy-to-understand graphics. 

· Driving records – including routes used and duration time

The system is easy to use with a rotary selector switch.

Audio

The GT-R’s audio system is best described as a state-of-the-art entertainment system. It is equipped with a 9.3GB hard drive which automatically copies and saves the music tracks that are played on the CD player, allowing drivers and passengers to create a digital music jukebox without carrying lots of CDs in the car. 

Nissan has continued its collaboration with the leading audio system specialists, Bose®. A tailor-made audio system for the GT-R has been jointly developed by BOSE and Nissan engineers. The sound reproduction is tuned to the exact acoustic requirements of the cabin, including shapes and materials. The 11-speaker system includes tweeters, squawkers and woofers. There are also two woofers in the rear centre armrest facing forward. The innovative layout uses the trunk for speaker enclosure. This rear centre woofers and door speakers mounted in rigid aluminium die-cast panels, which improves sound quality especially tight bass sound.

Paint

The GT-R comes with a lustrous paint sheen – partly through the application of a ‘double clear coat’ – and maintains this finish due to its uniquely tough paint. Tests have shown that the Nissan GT-R continues to have a blemish-free lustre long after rival paints are peppered with stone chips and small abrasions.

A new colour, ultimate silver, is also available on the GT-R. All GT-Rs get an electro deposition first coat, which bonds especially well to the metal, a special anti-chipping coat, primer, colour bases and then clear coats, both hand polished by craftsmen to achieve an exceptional finish.

Anti-theft

When you own one of the world’s most desirable cars you want to keep it – which is why the new Nissan GT-R has one of the auto industry’s most advanced anti-theft security systems fitted as standard. The new system is designed to meet the highest standards of security to achieve a high Thatcham score, the prestigious British automotive security rating. 

The sophisticated engine immobilizer uses an electronic ID signal between the key and the immobilizer system installed in the BCM (body control module) for code verification. If the system is verified, the BCM then signals the ECM (engine control module) to start the engine.  If the electronic ID is incorrect, the engine is immobilized.

When a vehicle is locked with a keyless remote control or Intelligent Key, Nissan’s Super Lock system is activiated, meaning it can’t be opened or started from inside.  This prevents forced entry by handling door knobs inside the vehicle to unlock.

A wheel lock nut – an anti-rotation shroud – is also needed to undo the wheels, preventing theft of the valuable and attractive alloy wheels.

The first customer deliveries begin in April.
NISSAN PUTS ZERO-EMISSION LEADERSHIP 

AT THE CENTER OF ITS GLOBAL PRODUCT STRATEGY

· Nissan, within the Renault-Nissan Alliance, will lead the global automobile industry in mass-marketing zero-emission vehicles.

· Why is Nissan promoting zero emissions now?  Zero-emission vehicles offer a positive solution to address widespread concerns about global warming and dependence on oil.

· Nissan’s advanced compact lithium-ion battery technology is at the forefront of the global automotive industry.

· Nissan is forming innovative partnerships with governments, cities and other organizations that will advance the deployment of electric vehicles (EVs) worldwide.

People around the world are increasingly focusing on the threat of global warming and the needs for lower vehicle emissions and independence from oil, and automakers are responding to the need with a variety of technological solutions.  Nissan Motor Co., Ltd. (NML) continues to invest in a portfolio of “green” technologies, including clean diesels, hybrids and fuel cell vehicles.  But the centerpiece of Nissan’s product strategy for the next five years will be zero-emission vehicles, beginning with an all-electric car.

Nissan has made a strategic commitment to lead the global automobile industry in mass-marketing zero-emission vehicles.  The key driver of Nissan’s passion is captured in the word “zero.”

“We are preparing a car that will be neutral to the environment – transportation without guilt over the environment,” says Nissan President and CEO Carlos Ghosn.  “We are emphasizing zero emissions.  It’s a territory we want to own, and we are taking all the initiatives necessary to make it happen.”

Nissan’s strategy

“At Nissan, we firmly believe that the ultimate solution for sustainable mobility lies in zero-emission vehicles,” says Carlos Tavares, NML’s executive vice president market intelligence, brand management, design, program management, LCV business, Infiniti business and control.  “Electric vehicles represent one clear strategic direction embedded in NISSAN GT 2012, our midterm business plan.”

Nissan’s EV strategy was announced with the company’s business plan in May 2008: “Nissan, along with Renault, [will] become a global leader in zero-emission vehicles.”

Nissan will develop a range of high-quality electric vehicles that are safe, well engineered, attractive, affordable and fun to drive.  The all-electric vehicle will be introduced in the United States and Japan in 2010, and Nissan will begin to mass-market electric vehicles globally in 2012.  With zero carbon-dioxide (CO2) emissions and zero particles pollution, the electric vehicle will be the most environmentally friendly mass-produced car on the market.

According to Mr. Ghosn, the ability to mass-market EVs on a global scale is a differentiator between Nissan’s approach and that of other automakers.

“Leadership is defined as the first one who is going to mass market EVs globally,” he says. “Talking about electric cars on TV or selling 100 cars in the United States is not leadership.  We are the only company signing agreements with countries and local governments around the world.  These contracts are not just paperwork; they are commitments.  We have signed with Israel, Denmark, Kanagawa Prefecture, Portugal, Tennessee, France (EDF), Yokohama, Oregon, Monaco, Sonoma County and there are many other countries and companies lining up to sign agreements with us.

“Electric cars can transform our industry, and we are playing a leading role in this change. We became involved from the beginning, we are taking a position, we are investing, we are developing technology, and we are securing the patent and intellectual property around the battery.  We want to make sure that Nissan will come first and will be a leader in a very promising technology.”

The time is right for EVs

Nissan’s electric vehicle program is revolutionary, not evolutionary, introducing technologies and a business model unlike anything that has appeared in the long history of electric vehicle development.  And EVs do have a long history of ups and downs.

When gasoline-powered cars were introduced in the early 1900s, the shift away from electric cars started.  Gasoline was becoming readily available, and gas-fueled cars gave consumers more horsepower and the ability to travel longer distances. 

Interest in electric cars picked up again in the early 1970s as consumers became concerned about high oil prices.  In the mid- to late 1990s, several manufacturers offered all-electric models.

For the successful, widespread adoption of EVs today, conditions should include:

· A lineup of affordable electric vehicles with performance equivalent to that of modern conventional cars;

· A convenient, easy-to-use infrastructure for the distribution of electricity; and

· Government incentives to develop the infrastructure or encourage customers to buy EVs.

Nissan is convinced that several factors – social, political, financial, technical and demographic – are converging to create a receptive environment for zero-emission mobility:

· Societies around the world are focusing on sustainability issues, global warming and climate change.  There is increasing demand for automotive solutions that limit or eliminate greenhouse-gas emissions into the earth’s atmosphere.  Public awareness is supported by access to information over the Internet, from the media and from the scientific community.  Example: The Intergovernmental Panel on Climate Change has issued a guideline recommending a 70% reduction in CO2 emissions by 2050 (from the 2000 level) in order to limit global warming to a 2°C increase.

· Advances in battery technology are producing batteries that are smaller, more powerful and equipped with greater storage capacity than previous generations of vehicle batteries.

· In 2007, the world’s urban population exceeded its rural population for the first time.  Electric vehicles are a good choice for the shorter-distance driving needs of city drivers.


· Increasing demand for automobiles in emerging markets will mean more cars on roadways and the potential for more vehicle emissions.  In the next 10 years, the drivers of growth in the global automotive industry will come from emerging markets, such as Russia, Brazil, China and India.  The world’s population is projected to grow from 6.7 billion in 2008 to 9.5 billion in 2050.
  Electric cars can help to address the balance between the demand for more mobility and the need for a cleaner planet.

In summary, zero-emission vehicles make environmental and economic sense.
“Regulators have put in place environmental milestones in the United States, and others are being negotiated in Japan and Europe, but the focus is becoming market-driven, which is more powerful than the regulations,” says Ghosn.  “We are trying to move faster than the regulations.  It’s a question of fundamental competitiveness.

“With the conditions that exist today, you realize that kaizen is not enough.  You need a breakthrough, and we believe the breakthrough is electric cars.”

The Nissan electric vehicle lineup

The electric vehicle Nissan will introduce in 2010 will have a unique body style on an all-new vehicle platform.  The design of the vehicle has not yet been released.  

The EV will have a driving range of 100 miles (160 kilometers) on a single charge.  Future generations will have an autonomy range that will be steadily improved as battery development continues.

“Driving range concerns can be solved with an adequate infrastructure and by changes in people’s mindsets.  Most people drive less than 100 kilometers a day, which is well within the range of our EV,” says Mitsuhiko Yamashita, executive vice president of research and development and TCSX (Total Customer Satisfaction function.

Nissan has not ruled out the possibility to equip some models with an optional range extender (a gas-powered engine that recharges the battery and keeps the vehicle moving after the initial plug-in charge expires, enabling the car to travel an additional 300 miles before refueling or recharging), but the company’s primary objective for long-term sustainability remains on achieving zero emissions.  

Although specifics about battery charging are being developed, the battery should be capable of an 80% recharge in around 20 minutes using a high-voltage charging source and six to eight hours to full charge on a domestic power supply.

The key components of an electric car are its battery, motor and inverter. The EV is powered by an electric motor, completely replacing the conventional internal combustion engine.  The inverter is located close to the motor and conveys the electricity generated by the battery to the motor.

Advanced compact lithium-ion battery

The heart of the electric car is its battery.  Nissan’s vehicle will be powered by advanced compact lithium-ion batteries sourced from a Nissan-NEC joint venture company, AESC (Automotive Energy Supply Corporation), which was formed in April 2007. 

These advanced batteries offer superior performance, reliability, safety, versatility and cost competitiveness, compared to the conventional nickel metal-hydride batteries.  The compact laminated configuration delivers twice the electric power of a conventional nickel-metal hydride battery with a cylindrical configuration.  

Three key points related to the battery are its materials, structure and control.

“We are focused on safety, so the battery materials should be stable.  The manganese-based material we use is very safe,” says Shinohara.  “The laminated structure controls heat emission. And Nissan’s battery size is the industry benchmark for compactness.”

The compact lithium-ion battery pack allows for improved vehicle packaging and a wide range of applications.  The pack will be installed under the EV’s floor, without sacrificing cabin or cargo space.

Lithium-ion batteries do not experience the “memory effect,” which occurs when incomplete charging cycles lead to a drastic decline in range.  Nissan’s battery should maintain 80% of its capacity after six years of use.  

Nissan has been conducting research on lithium-ion batteries for vehicle applications since 1992.  Nissan introduced the world’s first application of lithium-ion batteries in the Prairie Joy EV in 1996, followed by the ultra-compact electric vehicle Hypermini in 2000.

“We know how the battery will perform, based on real-world experience, which is very important,” says Shinohara.  “We are now focused on the development of the total vehicle. We’re working on enhancing its attractiveness, control, performance and functionality.”

That emphasis is rightly aligned, as affirmed by Nissan’s CEO: “The objective is not the battery; the objective is the car.  Our goal is to put zero-emission cars on the market.”

Working with governments to launch a breakthrough technology

Nissan is on the front line of working with cities and countries around the world to prepare the conditions that will allow electric vehicles to succeed.

In 2010, the start of commercial/fleet sales of the Nissan electric vehicle will begin.  Through partnerships with municipalities and commercial/state fleets, Nissan can build a sustainable mobility network and nurture public awareness as preparations evolve for marketing EVs on a mass scale in 2012.

Nissan is leading the industry in developing innovative partnerships with governments around the world to promote electric vehicles.

· In Israel – one of the first countries to sign a zero-emissions agreement with the Renault-Nissan Alliance – the government cut the purchase tax for new vehicles from 80% to 10% for all-electric vehicles.  Working with Better Place, a California-based venture focusing on developing the infrastructure for EVs, the Israeli government will introduce a network of 500,000 battery charging stations throughout the country in 2011.

Local, state and federal governments can provide infrastructure support, promote awareness and public education, use EV fleet vehicles, craft legislation or offer other incentives, such as tax relief or parking/toll rebates for EV buyers.

Utilities can support the EV infrastructure by providing power load management or grid capacity expansion or by developing renewable energy sources.

Vehicle cost and business model

With two years to go before Nissan’s electric vehicle is launched, the price of the vehicle is yet to be determined. 

Rather than paying a premium for an environmentally friendly car, buyers of Nissan’s electric car can expect their operating cost to compare favorably to that of a similar-sized gasoline- or diesel-powered car.  

The energy distribution system used to operate the vehicle may vary, depending on the parameters determined in each market.

In Israel, customers may charge their car’s battery at a charging station or exchange the battery completely at a specially designed station.

Another option is that customers would buy the cars and lease the batteries.  Using a business model similar to what customers now experience with their personal cell phones, they could pay a fee to purchase a specified number of miles per month.  For more miles, they would pay more.

The transition from gasoline-powered cars to electricity-powered cars requires a transformation in the way customers think about buying and using their cars.  The shift creates the need for thorough, careful planning from the automaker’s perspective as well.

NISSAN CONNECT 

Nissan Connect is the brand’s all-new accessible, integrated audio, navigation and communication system.

“Our customer research showed that buyers of smaller, more accessible cars were frustrated by the expense or the non-availability of integrated navigation and state-of-the-art audio systems. We believe that Nissan customers will be pleased to be offered the opportunity to buy an advanced navigation, audio and communication package at an affordable price,” said Pierre Loing, Nissan’s European Vice President of Product Planning.

At a glance

· Navigation guidance in nine languages

· Eco-mode for most fuel efficient navigation routes

· Touch-screen interface

· Choice of audio inputs

· Bluetooth mobile phone connectivity

· Premium specification with accessible pricing

Nissan Connect provides a series of features and connectivity solutions normally found on upper segment cars, but for the first time this type of innovation is being offered on a compact family car – typical of Nissan’s philosophy of offering segment-busting technology.

Developed in partnership with the car multimedia division of the Bosch Group, Nissan Connect was conceived to offer the level of convenience and user-friendliness normally found on portable navigation devices. Furthermore, Nissan Connect has the added convenience of full integration into the centre console.

Touch screen

Nissan Connect features a large 5” touch screen at the top of the centre console, just below the large central storage on top of the dashboard.

The unit is well integrated into the dashboard offering an easy to use and intuitive control switches.  It optimises the use of switches for the most commonly used functions and touch screen allowing tasks to be completed quickly and easily.

A single CD slot is located above the display and as well as playing conventional CDs, Nissan Connect can also play CDs with MP3 and WMA sound files.

USB or Aux Audio Input Alternative audio inputs are possible via a USB connector or 3.5mm jack plug connections mounted in the storage area on top of the dashboard in the Note. 

These connections allow audio files to be played through Nissan Connect from iPods and other MP3 players, USB storage devices and a USB external hard drive.

Mobile phones and other devises supporting Bluetooth audio-streaming can also be played wirelessly by Nissan Connect, allowing operation of the previous or next track, while also displaying information about the current track.

By placing the connectors in the large storage area on the dashboard, drivers and passengers can leave their music players connected but out of sight when they leave the car.

Once an iPod is connected through a USB cable, tracks stored on the player can be browsed through using the touch screen to search for and select tracks.  While the audio tracks are playing, the screen displays the song title, artist and directory folder. Steering wheel mounted controls offer adjustment of the volume and track selection without removing hands from the wheel.

The radio offers AM and FM frequencies, with a total of 12 radio presets in FM and 6 in AM.

Nine languages

The navigation system offers a comprehensive series of features which are intuitive and convenient to use. Through a simple interface, drivers will benefit from clear navigation directions in nine languages (including Russian) and ultra clear mapping.  

Despite its accessible price positioning, Nissan’s Connect navigation contains state-of-the-art technology. By integrating various vehicle sensors and taking speed information from the vehicle network, the system will not suffer signal ‘black-out’ when entering a tunnel, for example. This will prevent the disorientation phase that strikes portable navigation devices after they have lost the signal from the satellite.

Routes to the intended destination can be calculated as fastest, shortest and for the first time “Eco”: which optimises the route for good fuel economy.

The scale of the map is automatically changed to the appropriate zoom level dependant on road type but can also be manually adjusted according to customer preference, thanks to the turn-dial control. Nissan Connect also features TMC (Traffic Message Channel), which uses a second radio tuner to receive traffic flow information on some major roads as well as traffic incidents. If the route selected is experiencing delays, the navigation system will propose an alternative route based on real time traffic data. If the driver accepts the detour, the navigation will update the route accordingly, saving time and possibly fuel and emissions.

In addition to the installed Points of Interest, updates to the system’s Points of Interest database can be made using the USB port. This type of information includes hotels, service stations and restaurants, among others. 
Additionally, the location of safety camera locations can be uploaded via the USB port, while map updates can be purchased and easily loaded into Nissan Connect using a SD data card slot on the front of the panel.

Bluetooth connectivity

Nissan Connect also provides a Bluetooth connection to mobile phones, allowing the driver to automatically connect their phone to the car, meaning that they can make and receive calls while their hands remain safely on the wheel.   To aid Nissan Connect’s integration of external devices the phone’s phonebook and call register is automatically downloaded to Connect’s memory when the phone is paired with the system for the first time, if the phone supports phonebook synchronisation.

Research shows that integrated navigation systems can contribute to lower costs in day-to-day operation. For example, by being integrated into the car’s dashboard and incorporating antitheft technology, Nissan Connect will not attract opportunist thieves – a persistent problem for motorists who use portable navigation devices – reducing the need for insurance claims. Additionally, the research shows that an intuitive navigation interface gives a driver more confidence in the system, meaning they relax more when they are following directions. This in turn means their driving style is less aggressive and fuel economy is improved, and the risk of an accident is reduced as the driver is paying more attention on driving than checking the navigation system.

Nissan Connect was conceived to be a state-of-the-art integrated audio and navigation system which offers user-friendly features in an area of the market where advanced navigation systems are not normally offered as their option price represents a significant proportion of the cost of the car. In those circumstances, drivers traditionally choose personal navigation devices, which are not designed specifically for that car. They present an additional injury risk in the case of an accident as they normally are only attached with a sucker or clamp. Furthermore, the attachment device is often left in the car when it is parked, inviting a speculative break-in from a passing thief who expects to find it hidden in the glovebox, for example.

 “Nissan Connect has been designed to be as user-friendly as possible, with the added bonus that it's fully integrated into the car, removing the risk of having the car broken into speculatively by criminals looking for portable navigation devices,” said Pierre Loing.

“Thanks to the availability of Nissan Connect, in future our customers won’t need to buy a portable navigation system, which does not offer the safety and convenience of a fully integrated system.” 

Nissan Connect first became available on Note in January, with the Qashqai and Qashqai+2 next to benefit from its fitment in April. Its introduction underlines Nissan’s commitment to introducing accessible, friendly technology and innovation on its products. 
PURE DRIVE 

From May 09, Nissan will introduce the Pure Drive badge to its range of vehicles which produce the lowest emissions.

The introduction of the Pure Drive badges is to enable customers to quickly and easily identify the most efficient models in Nissan’s range. It also follows recent changes to several Nissan models to reduce the emissions and fuel consumption.

 In Europe, Pure Drive badges will be found on the vehicles in Nissan’s range which produce less than 140g/km of CO2: 

· Micra 1.2l petrol (MT): 139 g/km

· Micra 1.5l diesel (MT): 120 g/km

· Note 1.4l petrol (MT): 139 g/km

· Note 1.5l diesel (MT): 119 g/km: 

· Note 1.5l diesel 76kw+DPF (MT): 136 g/km

· Qashqai 1.5l diesel (MT): 139 g/km

Nissan will continue to develop the Pure Drive and additional models will wear the label in the future, with the next model to receive it being the Pixo when it goes on sale in June, as it achieves a CO2 rating of 103g/km.

“In today’s environment, many customers are interested in buying the most efficient cars. By introducing the Pure Drive badge, Nissan has made it easy for our customers to identify which cars in our range consume and emit the least CO2. In addition, by including the CVT equipped models in the Qashqai and X-TRAIL line-ups, we may present them with options they wouldn’t have otherwise considered,” said Pierre Loing, Nissan’s European Vice President for Product Planning.

The Pure Drive label will also be introduced in Japan, where Nissan is pioneering the introduction of clean diesel in a market which has traditionally been dominated by gasoline engines. 

RANGE SUMMARY

At a glance

· Micra – celebrating 25 years in Europe 

· Pathfinder & Navara: - new Platinum Edition grade 

· QASHQAI – an alternative to the norm

· X-TRAIL – the compact SUV 

X-TRAIL Platinum

The  new  X-TRAIL  Platinum, sales of which have just started across Europe , reinforce the X-TRAIL's natural strengths of comfort, practicality and dynamic performance. The updates to the X-TRAIL enhance the vehicle's premium qualities.
Externally, X-TRAIL is now available with Scratch Shield Paint, giving the exterior a degree of protection from light stone chips and damage typically sustained in a car wash. The X-TRAIL is the second vehicle in Nissan’s European range to be thus equipped, after the Murano.

 Scratch Shield Paint is a Nissan innovation and consists of a soft resin which regenerates its outer layer, returning the paint to its original condition over the period of several days. 

More visibly, the top X-TRAIL Platinum will be fitted with new 18” alloy wheels, adding presence and style to the vehicle’s appearance. 

The X-TRAIL Platinum provides added appeal thanks to the availability of a bespoke Bose® premium audio system. The Bose® system delivers an audio experience of depth, clarity and subtlety thanks to a high performance eight-channel digital amplifier combined with nine precision speakers, including a woofer engineered to fit in the 
X-TRAIL’s spare wheel well, specifically tuned to the acoustic properties of the 
X-TRAIL’s interior. The Bose® audio is also optional on the LE grade.

An auxillary input plug has been added to all X-TRAILs in the central armrest storage compartment, allowing occupants to connect their MP3 player, while also leaving it hidden when they leave the vehicle. 
Next generation ALL MODE

The next generation of Nissan’s highly-regarded four-wheel drive transmission, 
ALL MODE 4x4-i, is a available on X-TRAIL. It has a rotary knob on the centre console offering a choice between two-wheel drive or Auto mode. Auto is regarded as the ‘default’ mode: when driving at speeds of up to 80 km/h, the system constantly monitors throttle opening, engine speed and torque to anticipate wheel spin and to distribute torque between front and rear axles as needed. Above that speed, the system reacts to wheelspin, again shifting drive rearwards to restore traction as required.

Two Petrol and two diesel engines
X-TRAIL offers two levels of turbo-diesel power. The engines are versions of the highly regarded 2.0-litre M1D unit developed by Alliance partner Renault. Power outputs are 110kW (150hp), which increases to 127kW (173hp) when the engine is intercooled. Torque outputs are 320Nm and 360Nm respectively. Both engines are fitted with diesel particulate filters to minimise emissions.
QASHQAI 
From April, the appeal of the Qashqai range will be strengthened by the addition of Nissan Connect, the company’s all new combined navigation, audio and phone connectivity system (full details of Nissan Connect are available in the press kit). The Qashqai’s (and Qashqai+2) premium feel will be enhanced by the fitment of 18” alloy wheels, rear privacy glass, silver painted roof-rails and door handles.
At the close of 2008, Qashqai reached a European sales total of over 300,000 units. 

The Qashqai’s appeal among European car buyers is reinforced thanks to its achievement of one of the highest ever recorded five-star scores in the Euro NCAP crash test.

QASHQAI+2
QASHQAI+2 shares clear family design DNA with the original, but is subtly different from virtually every angle. Created by designers at Nissan Design Europe in London’s Paddington, the new model is essentially identical to QASHQAI from the A

-pillar forward… but everything else behind has been changed.

Longer and taller than the original, QASHQAI+2 has been designed to provide greater interior space and more practicality. External changes include new front andreardoors, side glass, a new tailgate and new-look grille.
The Qashqai+2’s suspension settings have been revised to take account of the extra weight and payload potential, while steering assistance has also been retuned.
The third row of seats folds away on board when not in use, meaning they will always be with the car when needed. When stowed, potential luggage space rises to 
550 litres, an increase of 140 litres over the original QASHQAI.

Designed for children or adults up to 1.6m tall, the angle of the third row backrest has seven adjustment settings to ensure comfort, while the middle three-seater bench now slides fore and aft to improve ingress and egress.

Both Qashqais are available with the choice of front-wheel drive or sure-footed ALL MODE four-wheel drive, while there are 1.6 and 2.0-litre petrol and 1.5 and 2.0 dCi diesel models available, ranging from 115PS to 140PS (petrol) and 106PS to 150PS (diesel).
Depending on grade, standard equipment includes automatic lighting, automatic wipers, speed sensitive door locking, cruise control, electric windows, parking sensors, 16,17 or 18-inch alloy wheels and Nissan’s Intelligent Key. Manual or automatic air conditioning incorporates mild flow ventilation while to provide sufficient airflow for the rearmost passengers, a larger compressor is fitted (Qashqai+2 only).

Murano
Murano was launched in Europe in 2005 and its success was instrumental in the development of the Nissan QASHQAI, the original compact crossover.

Building on the strengths of the original, the new Murano adds sophistication, elegance and even better performance to the already formidable repertoire of the original. 
Shared design DNA

From a design perspective, the second generation Murano shares clear DNA with the original. 

The most obvious changes are to the nose and tail with distinctly different head and tail light treatment. In place of the vertical ‘stacking’ lights of the original come elegant horizontal lamps that blend across the car. Underlining the family connection, the tail-lights are similar in shape to those of QASHQAI. 

Luxury interior

Inside, a genuinely luxurious interior moves new Murano up to ‘Business Class’. New instruments, new seats, subtle ambient mood lighting and improved materials – including double stitched leather trim and real aluminium touches – lift the interior from sporting SUV to luxury saloon standard.

The basis of the new Murano is Nissan’s latest D-platform, which is 50 per cent stiffer than the previous model. Accordingly, new Murano handles just as well as before, but with greater ride refinement and general comfort. All-wheel drive traction is provided by Nissan’s advanced ALL MODE 4x4-i technology.

Engine revisions

Although new Murano is still powered by a 3.5-litre version of Nissan’s multi-award winning VQ engines series, it has been extensively revised for its new application for more power and greater fuel efficiency. Power has risen to 256PS and torque is now up to 334Nm, 246 lb ft, while improved performance and fuel consumption is also helped by major revisions to the innovative CVT gearbox.

In keeping with its enhanced sophistication, new Murano is laden with features designed to make life on the move even more comfortable. They include not just an electrically operated powered tailgate but also rear seat backrests than can be lowered in one simple move. Even better, the backrests can be raised by remote control, too.

Side and rear parking cameras

But perhaps the cleverest of all the new Murano’s features are the parking cameras. In addition to the now expected rear view camera, new Murano has another camera mounted within the passenger door mirror. The image transmitted to the dashboard screen will show the driver any obstacle otherwise hidden in a blind spot during parking manoeuvres.

Nissan NOTE
Since its launch in spring 2006, the Note has carved itself a position in the market as an attractive, dynamic alternative to the more mundane compact family cars that populate the shopping lists of car buyers.
To maintain its place as one of the most innovative, space-efficient and popular, accessible compact cars on the market, a wide range of changes and improvements were recently made to Note.
Updated Exterior

The most obvious changes can be found to the exterior design, where the front end benefits from a completely new design of grille, bumper and headlight, lending the Note a more premium and sleek appearance.

Two new design of alloy wheel – 15” and 16” wheels – became available, while a new exterior colour was introduced. 
Cider is a pale green, giving the Note an eye-catching, youthful feel which complements its distinctive purposeful appearance, in contrast to the indistinct shapes of other contenders in the compact family car segment. 
Improved dials
For the driver, a new combi-meter has been introduced, giving improved legibility and clarity. The two main dials for road speed and engine speed have either chrome or painted silver bezels (depending on grade) and between them is a new digital readout containing information from the drive computer, as well as mileage and outside temperature.
Additionally, Note sees the introduction of Nissan’s new navigation, communication and audio interface system, Nissan Connect. 
MP3 compatible audio

The system combines an audio system - which can play CDs or audio files via a USB port or auxiliary plug from an MP3 player, navigation system and a Bluetooth mobile phone connection, as well as voice recognition. 
Improvements have been made to the Note’s suspension to improve ride comfort, while improving responsiveness., 
October saw the introduction of a 1.5-litre dCi powered Note which produces CO2 of just 119g/km, making it one of the most efficient contenders in the compact family car segment. This follows the introduction of a diesel particulate filter on the 1.5-litre diesel engine earlier in 2008.
PATHFINDER/NAVARA

Sales of Nissan’s new 4x4 SUV, the Pathfinder, began in March 2005 and it has reinforced Nissan’s position as a leader in the 4x4 market. Nissan has added a new, top grade to the Pathfinder and Navara range to maintain its position as the family SUV of choice across Europe. 

Called the Platinum Edition, the top of the range Pathfinder and Navara comes with a new, unique exterior colour. Called Black Pepper, the colour is a deep purple which gives the vehicles a premium, upmarket air. 

To complement the paint, the metalwork on the grille, roof rails, 17” alloy wheels, side step door handles and mirrors have a gun-metal finish. 

Inside, there is a new leather trim available. A pale beige, it contributes to the feeling of premium comfort and discreet luxury. The centre console of the Pathfinder comes with a full length soft-touch metallic effect finish, as does the door-mounted arm rests and the spokes of the steering wheel, while the Navara uses the same finish for the surround of the heating controls. 

In terms of equipment, both Navara and Pathfinder Platinmum Editons are available with powered, heated, memory-position seats, rear air-conditioning with independent controls, Intelligent Key, Xenon headlamps, DVD-based satellite navigation and, on the Pathfinder, a rear-view parking camera and Bose® audio system.

The Pathfinder and Navara are manufactured in Barcelona, Spain and are powered by a 2.5-litre high output turbo diesel which produces 126kW (171PS) and 403Nm of torque. The Navara is also available with a reduced engine output of 144PS and 356Nm.

Deliveries of the Pathfinder and Navara Platinum Edition started in September.

MICRA

To celebrate 25 years of sales in Europe, Nissan developed the Micra 25th Anniversary to reinforce its position as the car of choice for discerning, style-conscious city dwellers. 

The Micra has always set the standard in the city car segment for its cultured sense of style, so it’s appropriate that to celebrate 25 years of sales in Europe, a new exterior colour, exclusive to Micra, has been developed to add even more sophistication and ‘premium-ness’ to the car. Nightshade is a deep, rich purple and brings a unique look to Micra, as none of its competitors are available with such a colour. 

The feeling of discreet sophistication is enhanced by the addition of silver effect door mirrors, handles and body mouldings, while new wheel trims are available to complete the effect. 

Rear privacy glass is fitted as standard and a ‘25’ logo badge identifying this special Micra is located on the rear door.

While Micra is already well appreciated by customers for the inclusion of innovative and user-friendly technology such as Bluetooth phone connectivity, Intelligent Key, automatic wipers and headlights, Micra 25th Anniversary extends that philosophy even further. Customers will be able to enjoy iPod connectivity, with a tailor made docking station designed for the iPod nano, as well as audio control via the Micra’s steering wheel mounted buttons.

The controls on the steering wheels govern volume and track selection, while the neatly integrated iPod connector also acts as a battery charger, allowing users to both listen to their choice of music on the move, and then have a fully charged iPod ready for arrival at their destination.

A unique Micra engraved 4Gb iPod nano loaded with Nissan-specific content is supplied free with the 25th Anniversary Micra. The content of the Nano consists of a selection of 10 different songs, a series of Micra photography and a Micra TV advert, all of which have been chosen as they represent Micra’s distinctive, cheeky personality – albeit with a serious side too

Driver and front passenger floor mats with a silver border and embroidered with the 25th Anniversary logo are also supplied.

The engine line up remains unchanged, with the choice of 1.4- and 1.6-litre petrol engines producing 88 and 110PS respectively, and a 1.5-litre dCi diesel unit producing 86PS. The Micra is manufactured at Nissan’s manufacturing plant in Sunderland, United Kingdom.
� “Timeline: Life & Death of the Electric Car,” http://www.pbs.org/how/shows/223/electric-car-timeline.html


� Reference: IPCC 3rd report Sept. 2001, IPCC 4th report Nov. 2007.


� Source: U.S. Census Bureau, International Data Base, data updated June 18, 2008. http://www.census.gov/ipc/www/idb/worldpop.html.





